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3 Lessons for Engaging  
Energy-Ambivalent Consumers 
 
 
November 29, 2011 
Sandeep Menon 



6 minutes 



Boring 



Inexpensive 
(although getting less so) 



Confusing 
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Lesson 1: Consumers 
want insight not data. 
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Lesson 2: Consumers 
expect personalized 
advice. 
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Lesson 3: Diverse 
customers require 
different communication 
channels 
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!*! !Source:  Southern California Edison CPUC Smart Grid Filing!
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Next-gen  
Utility-Facing 

Tools 
Mailed Reports 

23 

Self-serve Online 
Tools 

Programmable Thermostats 

Social Media 

Alerts 
Platform 

Multi-channel engagement is necessary 
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And it works 
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Control Group Participants 
SOURCE:  Program participation rates for a Northern California utility SOURCE: Third party customer survey conducted at Puget Sound Energy 

Time of day 

Peak savings 
20-30% higher 
than average 

Average 
savings 

Months of deployment 

Peak Reductions!

Improved Customer Satisfaction!Improved Program Participation!

Sustained Energy Efficiency!

80 
82 
84 
86 
88 
90 

Control Participants 

+5% +16% 

940 

1,063 

0%!

1%!

2%!

3%!

4%!

0! 2! 4! 6! 8! 10! 12! 14! 16! 18! 20! 22! 24! 26! 28! 30! 32!



OPOWER CONFIDENTIAL:  DO NOT DISTRIBUTE 

Opower’s Reach 
60+ Utilities, 10million Households, 59 billion meter reads 

MN 
» MERC 
» Lake 

Country 
Power 

» Owatonna 
» Austin 
» Rochester 
» Shackopee 
» Otter Tail 

CA 
» Anaheim 
» Burbank 
» Glendale 
» Pasadena 
» Palo Alto 
CO 
» Loveland 
IN 
» Hoosier 
» NIPSCO 
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Questions? 
 
sandeep@opower.com 


