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Evergy Rebranding Project Timeline  

Presentation Title / Date 

2018 2019 2020 

NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR APR 

Customer Education Campaign 

Execution 

Functional Area Planning 

Continued Rollout 
Initial 
Rollout 

Oct-Nov 2019: Launch & Initial Rollout Window 

*In accordance with our merger agreement, rebranding costs are paid by shareholders 
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OUR NAME is the combination of ever + energy, conveying our proud history as a reliable, 
enduring source of energy for our community, and our vision to continue being so far into the 
future. When it comes to energy, we are ever evolving, ever innovating, and ever looking 
ahead.  

OUR LOGO is led by a dynamic arrow-like shape that visualizes our forward momentum. 
The soft edges and lowercase letters reflect our genuine, friendly and open nature. 

OUR ICON consists of four shapes coming together to form an arrow, each representing one 
of our four core values: safety, integrity, ownership and adaptability. The shapes also 
represent the coming together of many pieces, both those that made our two companies into 
Evergy today, and those that could become part of Evergy in the future. Together, we are 
moving energy and our communities forward. 

WHAT IT MEANS 

Evergy. Moving Energy Forward. 
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The Evergy brand was created with customer 
input and so is our education campaign strategy 

Presentation Title / Date 

Education campaign strategy is guided by three key learnings from customer research 

Customer Learning Campaign Strategy 

• Utility not always top of mind 

• Customers want to continue to 
have a local and engaged 
energy provider 

• Customers need time to  
  understand the transition 

• Straightforward creative executions 
hyper-focused on message that KCP&L 
and Westar will be/are now Evergy 

• Campaign features our employees 
  and shows them in our communities 

• Three-phased campaign approach over 
seven months; paid media to deliver 
high reach and frequency so it gets 
seen 



5 

Customer Education Campaign Timeline 

Length of 
Phase 

5 weeks 
August 20 – September  

8 weeks 
October – November 

*timeframe when rebranded 
assets go live* 

16 weeks 
December – February 2020 

Message KCP&L and Westar  
will soon be Evergy 

KCP&L and Westar  
are now Evergy 

KCP&L and Westar are now 
Evergy, plus a glimpse into how 

we’re their modern energy provider 
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We are using every option we have to communicate to 
customers about the change to Evergy 

Fully-integrated marketing and advertising campaign will include 
owned, earned and paid tactics: 
• Bill messages and inserts 
• Website content 
• Email and direct mail 
• Social media – advertising and organic 
• News media outreach 
• Paid advertising: billboards, TV, radio, print, digital 

The campaign’s goal is to ensure customers are not confused – that they know  
KCP&L and Westar are transitioning to Evergy and they know how to reach us.  
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Phase 1 TV Spots 

Employees: https://f.io/rSfPpH6F 
 
Renewed Commitment v1: https://f.io/wq6AAHQ5 
 
 

https://f.io/rSfPpH6F
https://f.io/wq6AAHQ5
https://f.io/wq6AAHQ5
https://f.io/wq6AAHQ5
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Billing Envelopes & Inserts 

Phase 1 – Pre-Launch 

Phase 2 - Launch 
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Transactional Email Notifications 
Phase 1 – Pre-Launch Phase 2 - Launch 
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Website Home Page 
Phase 1 – Pre-Launch Phase 2 - Launch 
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Direct Mail 
Phase 1 – Pre-Launch 

Phase 2 - Launch 
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Informational Email 
Phase 1 – Pre-Launch Phase 2 - Launch 



Billboards 
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